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INTRODUCTION 


Hospitality is a broad part of the Tourism Industry. The 
word ‘hospitality’ refers to all operations or services, 
encompassing accommodation, food and beverage 
facilities from a restaurant to a luxury hotel, whereas, 
‘tourism’ refers to elements like business of destination, 
sightseeing, transportation, guide services, etc. 

This Unit comprises five Sessions. The first Session 
throws an insight into the Tourism Industry and its 
impact in a country’s economic development. Students 
will learn about the constituents of the Tourism industry 
— primary and secondary. 

In the next Session, they will learn about the 
Hospitality Industry and the importance of customer 
centricity in the hospitality business. 

The third Session deals with the basic departments 
in the hospitality sector. 

The fourth Session focuses on the relationship 
between Food and Beverage service and the Tourism 
Industry. It also talks about the various career prospects 
the Hospitality Industry offers. 

At the end of this Unit, the students will learn about 
some of the common terminologies used in the Tourism 
Industry. They will also get to know about the factors 
responsible for successful tourism and the changing 
status of the Tourism Industry. 


SESSION 1: IMPORTANCE OF TOURISM INDUSTRY 


The World Tourism Organization defines tourists as 
people “traveling to and staying in places outside their 
usual environment for not more than one consecutive 
year for leisure and not less than 24 hours for business 
and other purposes.” ‘Tourism’ is, therefore, concerned 
with travel or touring for business, pleasure, recreation 
or holiday. It deals with providing goods and services 
to tourists, for example transportation, food and 
accommodation, entertainment, etc. According to the 
United Nations World Tourism Organization (UNWTO), 
“Tourism comprises the activities of persons traveling to 
and staying in places outside their usual environment 
for not more than one consecutive year for different 
purposes like leisure, business.” 


Tourist destination 


A tourist destination is a place that is significantly 
dependent on tourism for revenue. Such a place 

attracts a large number of travellers 

from across the world mainly for 
fr = its natural beauty, historical and 
| cultural importance, adventure and 

entertainment activities, etc. People 
may visit a place for business or for 
leisure activities. Such a place offers 
local cuisines and products to attract 
tourists. Souvenirs and indigenous 
products are sold at a tourist 
destination as these are a source of 
income for local people and artisans 





Fig. 1.1: The Taj Mahal in Agra is a 
world famous tourist destination. of the area. 


Economic impact of tourism 


The Tourism Industry generates substantial economic 
benefits for both the host country, as well as, the 
tourists’ home country. In developing countries, one 
of the primary motivations for a region to promote 
itself as a tourist destination is the expected economic 
gains. Tourism benefits a country’s economy in various 
ways. It provides revenue through profits and foreign 
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exchange earnings, and also leads to employment 
generation etc. Tourism activities involve direct, as 
well as, indirect expenditure by the government and 
community, apart from providing economic benefits to 
them. A region’s economic development is an important 
factor in making marketing and management decisions. 
Therefore, communities must have knowledge about 
the importance of tourism in their own region, which 
contributes to its economy. 


Constituents of Tourism Industry 


There are two main constituents of the Tourism Industry 
— primary (major) and secondary. 


Primary or major constituents 


These form a major part of Tourism Industry. These 
consist of the following. 

e Transportation, such as road, rail, air or water 

e Accommodation, such as hotels, lodges, 
guesthouses, etc. 

e Catering, food and entertainment, such as 
restaurants, coffee shops, dhaba, food plazas, 
fast food counters, etc. 

e Intermediaries, such as travel agencies, tour 
operators and guide services, etc. 

e Government departments, tourist information 
centres or tourism organisations 


Secondary constituents 


These are the services that contribute directly or 
indirectly to tourism. These include the following. 

e Shops and emporiums 

e Handicrafts and souvenirs 

e Local means of transport, such as taxi, cycle and 

auto rickshaws, tongas, etc. 

e Hawkers and porters 

e Telephones 

e Touts and brokers 

e Advertising agencies 

e Publishing industry 

e Artists, performers and musicians 
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Types of tourism 


Tourism can be classified as domestic or international, 
based on the destination a person wishes to visit. 


Domestic tourism 


It involves residents of one country travelling only within 
that country. 


International tourism 


It involves tourists of one country visiting another 
country. Many visit countries other than their own 
domicile and spend not more than 12 months there. 
International tourism can be further classified into 
‘inbound’ and ‘outbound’. 


Forms of tourism 


Forms of tourism refer to the purpose for which a 
travel is undertaken. Travelling offers one to experience 
new cultures and meet people with varied ethnicities, 
regions and background at the same time. There are 
various forms of tourism, depending on what a person 
chooses to do on reaching a particular destination and 
the things that the place offers. Some of the forms of 
tourism have been discussed in the Session. 


Leisure tourism 


Tourists may travel to a new place 
to experience a change in climate, 
learn something new, meet new 
people and know more about their 
culture. People, who want a break 
from their stressed day-to-day 
life, want a holiday to refresh and 
relax. They prefer to stay in some 
quiet and stress-free destination, 
preferably, a resort in a hill station, 
beach or island. Nowadays, tourists 
indulge in various adventure sport 





Fig. 1.2: Tourists visit a holiday resort in a quiet and oe 
stress-free destination to relax and get refreshed. activities to relax and refresh. 
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Cultural tourism 


Also known as ‘heritage tourism’, culture is the most 
important factor that attracts tourists to a destination. 
People are curious to visit new areas and know about 
their cultures. Cultural tourism gives an insight into 
the life of local people — their costume and jewellery, 
dance and music, architecture, customs and traditions, 
fairs and festivals, religions, culinary delights, etc. 


Religious tourism 


In this form of tourism, people travel 
individually or in groups for pilgrimage. In 
Mecca, Saudi Arabia, the world’s largest form 
of mass religious tourism takes place as ‘Hajj’. 
Jerusalem and Mecca are the most famous 
holy cities for Christians and Muslims, 
respectively. In India, Varanasi, Haridwar, 
Madurai, Rameshwaram, Ajmer, Amritsar, 
Goa and Guwahati are some of the famous . s= 

eoi ; da uang E TE N B. 
religious tourist spots. Many people earn 3i ay < a YY Were 
their livelihood by selling fruits, handicrafts a : 3 Eaa 5 DE 
and other items in shops located in religious GNAD i T T 
tourist spots. Fig. 1.3: Hay in Mecca, Saudi Arabia, 


is the world’s largest form 
of mass religious tourism. 





Family tourism 


Family tourism involves members ofa family undertaking 
a trip to some place together. This includes visiting 
one’s friends or relatives for personal reasons like 
marriage, vacation, religious functions and ceremonies, 
etc. Generally, when on family visit, a person also visits 
tourist destinations in and around the area. 


Health tourism 


Also called ‘medical’ tourism, it refers to travel 
undertaken by a person to another country or city to 
avail medical treatment. 


Sports tourism 


It means travelling to some place to watch or participate 
in a sporting event. Sports tourism is a fast-growing 
sector in the world. It refers to travelling by visitors and 
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NOTES participants of national or international sport events. 
Normally, events like Olympic Games, FIFA World Cup, 
etc., are some of the motivators that attract tourists. 


Business tourism 


A business traveller’s motive for travel is work related, 
which includes attending a business meeting, convention 
or conference, advertising a product, product launch and 
meeting clients. Business tourism is also called ‘MICE’ 
(meeting, incentive, conference and exhibition) tourism. 





Activity 1 


Name any four popular tourist destinations in your State and 
paste their pictures on a chart paper. 


Material required: chart paper, pen, pencil, sketch pens, eraser, 
glue, a pair of scissors, pictures of tourist destinations, etc. 


Procedure 


e Identify any four tourist destinations in your State. 

e Take a chart paper and stick their pictures. Also, write the 
names of the tourist destinations against the pictures. 

e Present it before your class. 


Activity 2 


Prepare a pictorial chart, indicating at least three forms of 
tourism (based on tourist activities) in your city. 


Material required: chart paper, pen, pencil, sketch pens, eraser, 
glue, a pair of scissors, pictures of tourist activities, etc. 


Procedure 


e Identify the different forms of tourism (based on tourist 
activities) in your city. 

e Obtain their pictures or photographs. 

e Take a chart paper and stick the pictures of the tourist 
activities that you have identified. Also, mention the name 
of the tourism forms against the pictures. 

e Make a chart like this. 


Name of the place Tourist attraction 
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Check Your Progress NOTES 


A. Fill in the Blanks 


1. The word relates to travel or touring for 
business, pleasure, recreation or holiday. 

2. Sports tourism refers to travel, which involves either 
viewing or participating ina event. 

3. UNWTO stands for 

4. Primary and secondary are the two main 
of the Tourism Industry. 

5. Health tourism is also called tourism. 


B. Subjective Questions 


1. Define ‘tourism’. Write a short note on the types 
of tourism. 

2. What do you understand by ‘tourist destination’? 

List the constituents of the Tourism Industry. 


4. List any two primary and secondary tourism 
constituents. 


a 


SESSION 2: MEANING AND CONCEPT 
oF HOSPITALITY 


Meaning of hospitality 


Hospitality, a broad part of the service industry, is one 
of the most diverse industries in the world. It employs 
millions of people and accounts for huge revenue every 
year, thereby, playing a vital role in a country’s economic 
development. 

‘Hospitality’ refers to welcoming a guest, and offering 
shelter and food to the person. The word ‘hospitality’ 
is derived from the Latin word hospes, meaning ‘host’, 
‘guest’ or ‘stranger’. The term ‘hospice’, also derived 
from the Latin word hospes, was used for a medieval 
house meant for the rest of travellers and pilgrims. It is 
also used to describe a home, providing care to the sick 
or terminally ill. The common concept of hospitality is 
welcoming guests or strangers, and taking care of them. 


Definitions 


According to the Oxford Advanced Dictionary, 
‘hospitality’ is friendly and generous behaviour towards 
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guests. The Hospitality Industry comprises hotels and 
lodges, which welcome the guests and look after their 
basic needs, mainly food and accommodation. Therefore, 
hospitality is the relationship between a guest and a host. 

According to the Cambridge Dictionary, “Hospitality 
is the act of being friendly and welcoming to guests 
and visitors.” 

Merriam Webster Dictionary says, “Hospitality is the 
friendly and generous treatment of guests.” 


Characteristics of Hospitality Industry 


Customer centric 


The Hospitality Industry focuses on delivering quality 
and timely services to customers. Hence, customer 
satisfaction is the main aim of the Industry. 


Intangible 


The services offered by the industry cannot be seen, 
tasted, felt, heard or smelt before purchase. The 
Hospitality Industry sells an experience or a feeling that 
is desirable. 


Perishable 
This means that the services cannot be stored for a 


later use. 


Temporary or limited ownership of consumer 
This means that the consumer owns a hospitality 
product only for a certain period of time. 


Never sleeps 

The nature of the Hospitality Industry is 24 hours a day 
and seven days a week. 

Inseparability of services 


A major characteristic of the services offered by 
the industry is that they are produced and consumed 
at the same time, and cannot be separated from 
their providers. 
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Variability of services 


The quality of services offered may vary, depending 
on who provides them, and when and where are they 
provided. 


Goals of Hospitality Industry 


e Tomaximise profits through customer satisfaction 

e To provide excellent services and care to customers 

e To ensure product quality as customers prefer 
quality services 


Profitability = Product + People 


e To increase the volume of customers (Every firm 
wants 100 per cent occupancy during a given 
service period.) 


What hospitality offers 

To fulfill the needs of customers, the Hospitality 
Industry offers a combination of products and services. 
Accommodation 

It includes hotels, motels, resorts, bed and breakfast, 
and other type of lodging services. 

Food and beverage 


It includes restaurants, fast food outlets, bars and 
pubs, etc. Most accommodation establishments have 
their own food and beverage services. 


Travel and tourism 


It is a major sector of the hospitality business and 
includes means of transport, such as airline, train, 
cruise, ship, bus, car, etc. 


Customer centricity 


The main purpose of a business is to create profitable 
and satisfied customers, and sustain them. This 
comes from creating value for customers, anticipating 
and managing their expectations, and demonstrating 
the responsibility and ability to satisfy their needs. 
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Hospitality is a service-based industry and is, hence, 
customer centric. Customers and their expectations are 
the top priority. Therefore, the focus is on delivering 
quality and timely services to the customers and keeping 
them satisfied at all times. 


Main features of customer satisfaction 


e Meeting the customers’ expectations is important. 

e Timely services make the guests happy. 

e Giving importance to the customers strengthens 
an organisation’s relationship with them, which 
turns them into loyal customers. This leads to 
increase in the rate of repeat customers. 





Activity 


Visit five luxury hotels in your area. Collect information 
regarding the total number of rooms in the hotels and the 
facilities offered by them. 


Material required: notebook, pen, pencil, eraser, etc. 


Procedure 


e Visit five luxury hotels in your area. 

e Collect information as regards to the category of the 
hotels, total number of rooms and facilities offered 
by them. 

e Compile the data of each of the five hotels in 
your notebook. 

e Present it before the class. 


Check Your Progress 


A. Match the Columns 





(i) Hospitality (a) products and people 


(ii) Intangible products (b) service-based industry 


(iii) Profitability outlets (c) restaurants, fast food 


(iv) Food and beverage (d) service which cannot be 
seen, tasted, felt or smelt 


B. Subjective Questions 


1. What is hospitality? 
2. Write down the goals of the Hospitality Industry. 
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3. Enumerate the characteristics of the Hospitality 
Industry. 

4. What does hospitality offer to its customers? 

5. Write a note on customer centricity in hospitality 
business. 


SESSION 3: Basic DEPARTMENTS IN 
THE HOSPITALITY SECTOR 


Departments in Hospitality Industry 


The Hotel and Hospitality Industry has two categories 
of departments — front of the house and back of the 


Front office 
Front of the 
house areas , 
F&B service department 


house (see Fig. 1.4). 


Hotel 





Fig. 1.4: Front and back of the house areas of a hotel 


Front of the house 


The term ‘front of the house’ refers to all actions and 
areas that a customer is exposed to during one’s stay 
in a hotel. This is the department that interacts and 
deals with guests. Its main function is to ensure guest 
satisfaction, which can be achieved by appropriate 
guest handling. 


Front office 


It is a major department in a hotel, which is situated 
right at the entrance. It comes in direct contact with the 
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guests. Its duty is to rent out rooms 
after confirming the registration 
of the guests. This department 
handles the guests on arrival and 
departure. 





Food and Beverage (F&B) service 


It is an integral department in 
a hotel, which is responsible for 
providing food and beverage services 
to the customers as per their order. 





Fig. 1.5: The front office comes in direct Back of the house 


contact with guests. 
The term ‘back of the house’ refers 


to all activities that the guests do not see. It, therefore, 
includes the departments that the guests do not come 
in direct contact with. Administrative work, which is 
meant for employees and managers, takes place in back 
of the house of a hotel or hospitality organisation. 


Food production department 


The food production or ‘kitchen’ department is 
responsible for preparing food items for the guests. 


Housekeeping department 


Housekeeping is one of the largest and important 
departments in a hotel, which is responsible for its 
cleanliness and maintenance. By providing comfortable 
services to the guests, the department helps maintain 
quality living standards, thereby, making the hotel earn 
maximum profits by renting out its rooms. 


Maintenance department 


This department is responsible for the management of 
services and processes that support the business of a 
hotel. It is responsible for the upkeep and maintenance 
of the hotel building and its infrastructure. 


Human Resource department 

The Human Resource (HR) department looks after the 
employees working in the hotel. The department is 
responsible for recruitment and retention of employees, 
conducting training and development programmes 
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for them, posting of the staff, employee and labour 
relations and benefits, events, workers’ compensation 
and performing other HR related functions. 


IT department 


It takes care of the software being used in the hotel. 
Its services are used in room allocation, check-ins, 
checkouts, billing and sale, and accounting by various 
departments. 


Purchasing department 


It handles the purchase of items for the entire hotel. 
Its duties include liaisoning with salespersons, placing 
order for the goods needed by all departments in 
the hotel and receiving the ordered goods. It is also 
responsible for checking the receipt invoices against 
the accounts payable and forwarding the same to the 
accounts department to make the payments. 


Security department 


As the name suggests, this department is responsible for 
maintaining a safe environment in the hotel premises, 
and securing the employees and guests from anti-social 
elements. The number of security personnel needed in 
a hotel depends on its size. The security personnel in a 
hotel work in shifts. 





Activity 1 


Visit a hotel in your area and find out the various departments 
functioning there. Also, find out the work done by each 
department. 


Material required: notebook, pen, pencil, eraser, ruler, 
sharpener, etc. 


Procedure 


e Visit a hotel in your area. 

e Talk to the hotel manager and find out the various 
departments functioning there and the work performed by 
each of them. 

e Note down the name of departments and the work they 
perform in your notebook in a tabular form. 

e Discuss it in class. 
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Activity 2 
Draw the layout of the front office department of a hotel in your 


city that you have visited. 


Material required: chart paper, pen, pencil, eraser, sketch 
pens, ruler, sharpener, etc. 
Procedure 

e Visit a hotel in your city. 

e Talk to the manager and find out about the hotel’s front 
office, i.e., its location, number of people, usually, stationed 
there and the functions it performs. 

e Draw the layout of the front office, indicating the above 
information, on a chart paper. 

e Present it before the class. 


Check Your Progress 


A. State ‘True’ or ‘False’ 


1. Food production is a front of the house department. 
Food and Beverage service is a front of the house 
department. 

3. The main function of housekeeping is to handle 
customers at the front desk. 

4. Front office handles guests on arrival and departure in 
a hotel. 


B. Subjective Questions 


1. How would you classify the various departments in a 
hotel? 

2. What do you understand by front of the house areas? 

3. What is the work of the food production department? 


SESSION 4: LINKAGE BETWEEN F&B SERVICE 
IN TOURISM INDUSTRY 


Importance of F&B service 
in Tourism Industry 


Tourists, today, are more aware and informed than 
those 25 years ago. They are well-travelled, enthusiastic 
and look forward to experience new places, cultures 
and cuisines — and all this by taking care of the 
environment. Food tourism is, gradually, gaining 
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popularity all over the world. Hotels and restaurants 
create an ambience via decor, menu and services 
offered. The F&B department of a hotel is responsible 
for maintaining the quality of food and beverages, and 
services offered, deciding the cost of food and beverages, 
managing restaurants and bars, etc. Hence, it helps 
achieve customer satisfaction. 


Scope and prospects in Hospitality Industry 


The hospitality sector is divided into commercial and 
non-commercial operations. Commercial operations 
charge for the services offered and seek to earn profits 
for owners, investors and shareholders, whereas, 
non-commercial operations do not seek to make profits 
and act in a charitable capacity or out of public need. 


Commercial operations Non-commercial operations 


Hotels Hospitals (public) 

Motels Prisons 

Clubs Employer-sponsored 
Community centres Canteens 

Restaurants Emergency or relief catering 
Nightclubs Armed services 

Bars and pubs Schools 

Reception centres Colleges 


Till recent past, the Hospitality Industry was seen as 
an area requiring low to medium skilled employees. But 
the growth of the Tourism Industry has brought many 
changes in the Hospitality Industry. Today, Tourism 
Industry is the biggest money earner. Both Tourism 
and Hospitality Industry require skilled professionals. 
The need for trained hospitality staff is likely to increase 
in areas of catering or kitchen, food and beverage, and 
accommodation soon. 

Skilled hospitality professionals are in high demand 
in the international market. The industry prefers to 
hire students trained in hospitality services because of 
their relevant qualification and experience. Besides, the 
diversity of roles in hotel management is greater than 
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any other profession. Hotels require trained staff for 
all departments. The main departments of a hotel are 
depicted in Fig. 1.6. 


Food 
production 


eds} Hotel 


services departments Housekeeping 





Fig. 1.6: Main departments of a hotel 


F&B servers are employed in hotels, restaurants, 
coffee shops, bars, clubs, pubs and other retail eating 
and drinking establishments. There are more part-time 
positions in this sector compared to others. Most 
F&B servers are young. Experienced F&B servers can 
move to larger food establishments for better career 
prospects. The duties of F&B servers vary considerably 
from one type of establishment to another. In fast food 
outlets, they often work behind the counters, and use 
computers to take down the orders and tabulate bills. 
In coffee shops and cocktail lounges, they provide quick 
and efficient services to customers seated at tables. In 
formal dining set-ups, they observe the rules of service 
and etiquette, and pace the meal according to customer 
preference. 

A hotel management graduate can perform a variety 
of roles to begin one’s career. Some of the roles are as 
follows. 

e Management trainee in Hotel and Allied Industry 

e Hospitality executive 

e Kitchen management or house and institutional 
catering 

e Supervisor or assistant 
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e Faculty in hotel management or food 
craft institutes 

e Cabin crew in national and international airlines 

e Catering officer in cruise lines or ships 

e Marketing or sales executive in hotels or 
multinational companies 

e Customer service executives in banking, 
insurance and other sectors 

e Manager or supervisor in tourism development 
corporations 

e Entrepreneurship opportunities 





Activity 


Visit a hotel in your area and collect information about the 
workforce hired in different departments there. 


Material required: pen, pencil and notebook 


Procedure 


e Visit a hotel in your area. 

e Meet the manager and collect information on the workforce 
hired in different departments. 

e Note down the roles and responsibilities of the staff working 
in various departments of the hotel. 

e Prepare a note and discuss it in class. 


Check Your Progress 


A. Fill in the Blanks 


1. F&B servers are employed in 
The hospitality sector can be divided into 


and operations. 

3. The F&B department helps in achieving 
satisfaction. 

4. The Hospitality Industry requires staff. 


B. Subjective Questions 


1. List the commercial and non-commercial operations of 
the hospitality sector. 


2. Explain the importance of F&B service in the Tourism 
Industry. 
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SESSION 5: RECENT TRENDS IN TRAVEL 
AND TOURISM INDUSTRY 


Domestic tourism 


Domestic tourism means people of a country travelling 
within their own country without a passport and visa. It 
is also known as ‘internal’, as well as, ‘national’ tourism. 


International tourism 


It involves tourists of one country visiting another 
country. The tourists visit countries other than their 
domicile and spend not more than 12 months there. 
Passport and visa are required for visiting international 
destinations. Usually, international tourism involves 
long distance tours. International borders may involve 
short distance tours. International tourism can be 
further classified into inbound’ and ‘outbound’. 


Inbound tourism 


Inbound tourism takes place when a non-resident 
comes to our country, for example someone coming to 
India from the USA to spend summer holidays or on a 
business trip. 


Outbound tourism 


It involves a person visiting other countries for holidays, 
business trip, etc., for example an Indian tourist going 
to the USA. 


Difference between visitor, 
tourist and traveller 


Visitor 


Visitor is a broader term that includes all type of 
tourists. The term ‘visitor’ has three categories. 
e It refers to a person, who stays away from home 
(domestic or abroad) for one or more night. 
e Same day visitors, also known as ‘one-day 
tourists’, are at least two hours away from 
home to a place, where there is a usual 
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environment for purchasing, recreation and other 
social purposes. 

e Leisure day visitors spend less than three 
hours away from home but outside their usual 
environment for leisure, recreation or other social 
purposes. 


Tourist 


A tourist is a person, who visits a place other than one’s 
home. The person is a temporary visitor, who stays 
for at least 24 hours in the place visited. The person 
has an agenda, a certain time limit to see and do some 
activities. It is, usually, easy for locals to spot a tourist. 
The purpose of journey can be any one of the following. 

e Leisure (recreation, holiday, health and sports) 

e Business 

e Family obligation 

e Religious purpose 

e Study or training 


Traveller 


A traveller is a person, who covers a reasonably large 
distance within or outside one’s country of residence. 
The person arrives with no ‘to-do’ list, roams around a 
place and mingles with local residents. Such a person 
tries to immerse in the local culture rather than standing 
out. The person may consider a trip a journey rather 
than a vacation. 


SMERF 


In the Hospitality Industry, SMERF means Social, 
Military, Educational, Religious and Fraternal. This 
includes banquets for marriage party and rooms for 
accommodation and meetings in a hotel. Even as a 
home-based travel agent, one can earn by arranging 
meetings, etc. 


Factors responsible for successful tourism 


In order to make a tourist destination famous and 
sought-after, the following factors, also called ‘5As’, 
must be considered. 
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Attractions 


A tourist attraction is a place of interest 
that a tourist visits, especially, for 
its instinctive, artistic or recreational 
value, historical implication and 
nature of construction. Monuments, 
infrastructure, beaches, hill stations, 
places offering adventure and 
recreation activities, etc., attract 
tourists. The government of a country 
promotes its tourist destinations by 
marketing and advertising in print 
and electronic media like television, 
radio, newspapers, magazines, etc. 
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Garden and park 


A garden is a planned space, usually, 
outdoors, where plants are grown 
for public display. A garden may 
consist of both natural and man- 
made structures. Some of the famous 





Fig. 1.7 (a and b): The Khajuraho Temple is a , 
popular tourist destination in India. gardens are — Hanging Garden 





(Mumbai), Rock Garden (Chandigarh), 
Victoria Memorial (Kolkata), NTR Gardens (Hyderabad), 
Chambal Garden (Kota), Pari Mahal (Srinagar) and 
Mehtab Bagh (Agra). The famous Mughal Gardens are 
at the Rashtrapati Bhawan in Delhi, Taj Mahal in Agra, 
Red Fort and Humayun’s Tomb in Delhi, etc. 


Spa 

A spa is a place, where a client is given a bath with water 
having medicinal and ayurvedic properties, followed by 
massage. Spa towns or spa resorts offer various health 
treatments to attract tourists. 


Amusement park 

It is a self-contained area that includes shops, rides 
and restaurants, usually, spread over a large space. At 
the mention of an amusement park, people, generally, 
think of Disneyland, Disney World or Essel World. Of 
these, Disney World and Disneyland are theme parks, 


FOOD AND BEVERAGE SERVICE TRAINEE — CLASS IX 


i.e., they have been created with a distinctive theme as 
regards to their construction, rides, shops and other 
attractions. 


Restaurant 


It is a place where a person can have 
food, which is cooked in an attached 
kitchen and served by the restaurant 
staff. The person may dine alone 
or with one’s family and friends. A 
restaurant may be theme or specialty 
based. 


Accessibility 





Transportation is vital in the success 
ofa tourist destination. Itis important 
that a tourist destination is well-connected, and has 
adequate and appropriate transport facilities, such as 
bus, taxi, autorickshaws, train and airline. 


Fig. 1.8: The inside view of a restaurant 


Accommodation 


A person is relaxed and tension-free if the place 
one is travelling to has adequate and appropriate 
accommodation facility. A tourist destination must have 
adequate lodging facilities like hotels, inns, lodges, etc., 
as these ensure a convenient and comfortable stay to 
the tourists. Besides, it helps in providing employment 
to the local people, and thus, promoting the local cuisine 
and culture. 


Amenities 


These refer to the basic facilities required to meet the 
needs of the tourists away from home. These include 
public toilets, signage, retail shopping, food outlets, 
visitor centre, telecommunication, medical and 
emergency services, etc. 


Activities 


Tourist attractions are often supported by a range of 
recreation and entertainment activities. These not only 
make a destination popular but also help increase 
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government revenue. For example, a natural attraction 
like beach or water body can become more popular if 
there is a water sports activity like rafting is offered. 


Changing status of the tourism sector 


The Tourism Industry is one of the largest industries 
in the world in terms of revenue generated and foreign 
exchange earned. Hence, it is also one of the largest 
employment generating industries in the world. It is 
people's desire for social, religious and recreational 
experience, which makes it one of the major industries 
globally. 

The Tourism Industry serves travellers according to 
their wants, such as sports, medical, food, pilgrimage, 
adventure, etc. International tourists play an important 
role in boosting a country’s economy as they spend 
foreign currency on stay and travel. 

The Indian tourism department and tour operators 
work closely with other countries to increase 
international footfall. International tourists help in: 

e boosting the economy in terms of increased 
foreign exchange earnings. 

e increasing cultural exchange. 

e generating greater employment opportunities. 

e promoting Indian culture on world platform. 


Tourism activities 


Heritage walk 


This includes walking tours to historical places and 
exploring their heritage, and guided tours to monuments 
in a city. Heritage walk aims to make people aware of the 
importance of their cultural and historical environment, 
and help them develop a harmonious relationship with it. 


Art museum or gallery 


An art museum or gallery is an educational tool and 
a historical preserve, which displays artworks from 
our past. People across the world construct artifacts to 
preserve their cultures, which symbolises their tradition, 
cultural values and beliefs. A visit to a museum does 
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not mean merely staring at some old stuff. A feeling of 
cultural nourishment accompanies museum visit. 


Niche or special interest tourism 


It refers to tailor-made tourism activities that serve 
specific interests of an individual or group. It is a 
specialised area in the tourism market segment, 
usually, developed according to specific interests or 
needs of tourists. Some of the niche tourism activities 
are as follows. 


Wildlife tourism 


It means watching wild animals in 
their natural habitat, i.e., jungle or 
sanctuary. Wildlife tourism includes 
bird watching and exploration of 
marine life (such as whale watching in 
their natural habitat). 


Religious tourism 





Also known as ‘faith’ tourism, it refers 


to people going for pilgrimage either Fig. 1.9: Camel safari in Rajasthan is 
an example of cultural tourism. 


individually or in groups. 


Cultural tourism 


Such a tourism is concerned with 
promoting a country’s or region’s 
culture, especially, the lifestyle of the 
locals, history of the area, art and 
architecture, dance form, religions, 
cuisine, etc. 


Adventure tourism 


It is a type of niche tourism, involving 
exploration or travel to remote areas, 
where a traveller expects uncommon 
thrilling experiences. Adventure tourism 
is gaining popularity as tourists want 


a unique, fun-filled and adventurous Fig. 1.10: Zip-lining is a popular 
holiday adventure activity in Kufri, Shimla. 
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Activity 


Prepare a chart, depicting two tourism activities in your State. 


Material required: chart paper, pictures of tourism activities, a 
pair of scissors, notebook, pen, pencil, sketch pens, eraser, glue 
stick, etc. 


Procedure 


e Collect information on any two tourism activities in 
your State. 

e Note down the details in your notebook. 

e Take a chart paper and paste the pictures of the tourism 
activities. Also, write the name of the activities below the 
pictures. 

e Present it before the class. 


Check Your Progress 
A. Fill in the Blanks 
1. In tourism, tourists come from other 
countries to your country. 
2. are the basic facilities that are required to 


meet the needs of tourists away from home. 
3. The factors responsible for successful tourism are 
, NUJ «4, and 
4. walks are organised to give tourists an 
insight about the rich heritage of a tourist attraction. 


B. Subjective Questions 


1. Explain the 5As of tourism. 
2. Give examples for the following from your city. 
(a) Amusement park 
(b) Art museum 
(c) Restaurant 
(d) Heritage spots 
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